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Special Note Regarding Forward-Looking Statements
Information included in this Quarterly Report on Form 10-Q contains forward-looking statements that reflect the views of the management of the Company with respect to certain
future events. Forward-looking statements made by penny stock issuers such as the Company are excluded from the safe harbor in Section 21E of the Securities Exchange Act of
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Forward-looking statements are subject to certain risks and uncertainties which could cause actual results to differ materially from those anticipated. Such risk and uncertainties
include, without limitation, those described herein under Risk Factors set forth in Part II, Item 1A.
You are cautioned not to place undue reliance on forward-looking statements. You are also urged to review and consider carefully the various disclosures made in the Company’s
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undertakes no obligation to update publicly any forward-looking statements for any reason, even if new information becomes available or other events occur in the future.
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Mix 1 Life, Inc.
(Formerly Antaga International Corp.)
(A Development Stage Company)
BALANCE SHEETS
May 31,
2014
(unaudited)

August 31,
2013
(audited)

ASSETS
Current Assets:
Cash and cash equivalents
Inventory
Other current Assets

$

Total Current Assets
Fixtures and equipment net of accumulated depreciation of $528
Ingredient Specifications, Branding, and Other Intangible assets
TOTAL ASSETS

$

27,066
159,952
28,946

$

-

215,964

-

32,260
19,880,000
20,128,224

19,880,000
19,880,000

$

LIABILITIES AND SHAREHOLDERS' EQUITY
Current Liabilities:
Accounts payable and accrued liabilities
Accounts payable - related parties

$

Total Current Liabilities

40,918
189,398

$

14,055
18,716

230,316

32,771

12% Senior Secured Convertible Debenture

500,000

-

TOTAL LIABILITIES

730,316

32,771

Shareholders' Equity:
Common Stock, $0.001 par value, 100,000,000 shares authorized
30,339,060 and 39,310,000 shares issued and outstanding at
May 31, 2014 and August 31, 2013 respectively
Additional paid-in capital
(Deficit) accumulated during the development stage
Total Shareholders' Equity
TOTAL LIABILITIES AND SHAREHOLDERS' EQUITY

$

The accompanying notes are an integral part of these financial statements.
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30,339
20,862,721
(1,495,152)

39,310
19,868,690
(60,771)

19,397,908

19,847,229

20,128,224

$

19,880,000

Mix 1 Life, Inc.
(Formerly Antaga International Corp.)
(A Development Stage Company)
STATEMENTS OF OPERATIONS
For the three and nine months ended May 31, 2014 and 2013 and
For the Period from June 10, 2009 (Inception) to May 31, 2014
(Unaudited)
Three month
ending
May 31,
2014
Gross Sales
Costs of goods sold
Gross margin
Operating Expenses
Selling and marketing
Corporate general and administrative
Total operating expenses

$

Loss from Operations
Other (Expenses)
Interest expense

Three month
ending
May 31,
2013

392
(479)
(87)

$

392
(479)
(87)

$

-

392
(479)
(87)

12,900
12,900

46,299
1,031,246
1,077,545

(243,191)

(4,300)

(1,016,861)

(12,900)

(1,077,632)

-

(417,520)

(4,300)

-

(1,434,381)

-

-

(258,315)

$

(4,300)

$

(1,434,381)

$

(12,900)

$

30,296,343
(0.01)

$

29,310,000
(0.00)

$

36,349,433
(0.04)

$

29,310,000
(0.00)
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(1,495,152)

-

$

The accompanying notes are an integral part of these financial statements.

(417,520)

(12,900)

(Loss) per share
Basic and fully diluted:
Weighted average number of shares outstanding
(Loss) per share

$

46,299
970,475
1,016,774

-

Net (Loss)

$

Period from
June 10, 2009
(Inception) to
May 31, 2014

4,300
4,300

(258,315)

Provision for Income Taxes

-

Nine month
ending
May 31,
2013

22,365
220,739
243,104

(15,124)

Loss before income taxes

Nine month
ending
May 31,
2014

$

(1,495,152)

Mix 1 Life, Inc.
(Formerly Antaga International Corp.)
(A Development Stage Company)
STATEMENTS OF CASH FLOW
For the nine months ended May 31, 2014 and 2013 and
For the Period from June 10, 2009 (Inception) to May 31, 2014
(Unaudited)

2014
Cash flows from operating activities:
Net (loss)
Adjustments to reconcile net (loss) to net cash used in operating activities:
Common stock issued for services
Common stock issued for officers' and directors' fees
Commission paid for equity raise
Convertible note loan fees
Valuation of warrants on convertible debt
Depreciation
Changes in Current Assets and Liabilities
Inventory
Other current assets
Accounts payable
Accounts payable - related parties
Net cash (used) in by operating activities
Cash flows from investing activities:
Purchase of office equipment
Purchase of tangible product assets
Net cash provided by (used in) investing activities
Cash flows from financing activities
Loans from Officer
Repayments to officer
Convertible Note proceeds
Sale of common stock
Net cash provided by financing activities
Net increase in cash and cash equivalents
Cash and cash equivalents, beginning of year
Cash and cash equivalents, end of year
Supplemental cash flow disclosures:
Cash paid during the year for:
Interest
Income Taxes
Non-cash investing and financing activities:
Common stock issued for purchase of Mix1 assets
Purchase of Mix 1 assets
Forgiveness of debt - Officer
Forgiveness of debt contributed to capital
Cancellation of Common Stock
Cancellation of Common Stock - Paid in Capital

$

2013

(1,434,381)

$

(12,900)

$

(1,495,152)

194,780
114,000
(40,000)
194,445
196,835
528

-

194,780
114,000
(40,000)
194,445
196,835
528

(159,952)
(28,946)
26,863
170,682
(765,146)

12,900
-

(159,952)
(28,946)
40,918
189,398
(793,146)

(27,000)
(5,788)
(32,788)

-

(27,000)
(5,788)
(32,788)

$

30,400
(30,400)
500,000
325,000
825,000
27,066
27,066

$

-

$

33,400
(30,400)
500,000
350,000
853,000
27,066
27,066

$
$

18,741
-

$
$

-

$
$

18,741
-

$

(10,000)
10,000
-

$

-

$

$
The accompanying notes are an integral part of these financial statements
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Period from
June 10, 2009
(Inception) to
May 31, 2014

$

$

19,880,000
(19,880,000)
(3,000)
3,000
(10,000)
10,000
-

Mix 1 Life, Inc.
(Formerly Antaga International Corp.)
(A Development Stage Company)
Notes to the Financial Statements
May 31, 2014
Note 1 – Description of Business and Summary of Significant Accounting Policies
Mix 1 Life, Inc. (formerly Antaga International Corp) (“the Company”) was incorporated under the laws of the State of Nevada, U.S. on June 10, 2009. The Company is in the
development stage as defined under statement on Financial Accounting Standards Accounting Standards Codification FASB ASC 915-205 “Development-Stage Entities.” On
August 27, 2013, the Company purchased all of the product specifications and branding of Mix1 nutritional products and plans to manufacture and distribute these products
nationwide beginning in early 2014.
The accompanying unaudited interim financial statements of the Company have been prepared in accordance with accounting principles generally accepted in the United States
of America and the rules of the Securities and Exchange Commission (“SEC”) and should be read in conjunction with the audited financial statements and notes thereto contained
in the Company’s annual report filed with the SEC on its 10-K. In the opinion of management, all adjustments, consisting of normal recurring adjustments, necessary for a fair
presentation of financial position and the results of operations for the interim periods presented have been reflected herein. The results of operations for our interim period are not
necessarily indicative of the results to be expected for the full year. Notes to the financial statements that would substantially duplicate the disclosure contained in the audited
financial statements for the year ended August 31, 2013, as reported in the Form 10-K, have been omitted.
There financial statements have been prepared on a going concern basis which assumes the Company will be able to realize its assets and discharge its liabilities in the normal
course of business for the foreseeable future. The Company has limited cash and, virtually no revenues, raising substantial doubt about the Company’s ability to continue as a
going concern. The ability to continue as a going concern is dependent upon the Company generating profitable operations in the future and/or to obtain the necessary financing
to meet its obligations and repay its liabilities arising from normal business operations when they come due. Management intends to finance operating costs over the next twelve
months with existing cash on hand, loans from investors and/or issuance of common shares.
Note 2 – Stock Transactions
During the nine months ending May 31, 2014, the Company sold 650,000 shares of its common stock in a private placement for $0.50 per share. The Company cancelled 10,000,000
shares of its common stock that was returned by a former Chief executive officer. There were 259,060 shares of common stock issued for various services rendered to the
Company valued at $194,780 and 120,000 shares issued as officer and directors fees valued at $114,000.
Note 3 – Convertible Note
During the nine months ending May 31, 2014 the Company entered into a convertible debt agreement with Mill City Ventures for $500,000. Terms of this transaction include
annual interest rate of 12% due February 6, 2014, the option to convert debt into equity at $0.36 per share, and 1,600,000 warrants. The warrants were valued using the Black
Scholes valuation method at $196,835 and the beneficial conversion factor was valued at $194,445.
Note 4 – Subsequent Events
We have evaluated events and transactions after the balance sheet date to the date these financials statements were released for filing. We did not have any material subsequent
events that would require disclosure in these financial statements.
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ITEM 2. MANAGEMENT'S DISCUSSION AND ANALYSIS OF FINANCIAL CONDITION AND RESULTS OF OPERATIONS
CAUTIONARY STATEMENT REGARDING FORWARD-LOOKING STATEMENTS
Information included in this Quarterly Report Form 10-Q contains forward-looking statements that reflect the views of the management of the Company with respect to certain
future events. Forward-looking statements made by penny stock issuers such as the Company are excluded from the safe harbor in Section 21E of the Securities Exchange Act of
1934. Words such as “expects,” “should,” “may,” “will,” “believes,” “anticipates,” “intends,” “plans,” “seeks,” “estimates” and similar expressions or variations of such words,
and negatives thereof, are intended to identify forward-looking statements, but are not the exclusive means of identifying forward-looking statements in this report. These
forward-looking statements are based on assumptions that may be incorrect, and there can be no assurance that matters anticipated in our forward-looking statements will come
to pass.
You are cautioned not to place undue reliance on forward-looking statements. You are also urged to review and consider carefully the various disclosures made in the Company’s
other filings with the Securities and Exchange Commission, including any amendments to those filings. Except as may be required by applicable laws, the Company undertakes no
obligation to update publicly any forward-looking statements for any reason, even if new information becomes available or other events occur in the future.
GENERAL
Corporate History
Antaga International Corp (“the Company”) was incorporated under the laws of the State of Nevada, U.S. on June 10, 2009. We are in the business of formulation and distribution
of nutritional supplements which are designed to have a positive effect on health, well-being and improve physical and mental performance. On August 27, 2013, the Company
purchased all of the product specifications and branding of Mix 1 nutritional products and plans to manufacture and distribute these products nationwide beginning in early 2014.
On September 5, 2013 the Company changed its name to Mix 1 Life, Inc. The change became effective on October 7, 2013. To reflect the name change the Company changed its
trading symbol to MIXX which became effective on October 27, 2013.
Business Overview
Mix 1 is an emerging beverage and nutritional supplements company currently with a product line of natural, ready-to-drink protein shakes. Our shakes offer a complete and
balanced macronutrient mix and are intended to be consumed as a post work out, snack replacement, meal supplement or a meal replacement. Mix 1 beverages have a high protein
content (on average 26 grams per serving) and are unique due to their fruit-based flavors, relatively low calorie count and superior taste. Our shakes have a twelve month shelf life
with no need for refrigeration and are currently served in a twelve ounce PET bottle.
Mix 1 has been an established brand with a passionate and loyal customer base since 2005. However, for a number of non-financial reasons, the production and sale of Mix 1
products ceased in 2013. On August 27, 2013, the Company purchased all of the product specifications and branding of Mix 1 nutritional products and plans to manufacture and
distribute these products nationwide beginning in early 2014. In the last nine months, we have re-formulated and re-packaged three shake flavors (Blueberry Vanilla, Strawberry
Banana and Chocolate) to strengthen our mass consumer appeal. We have also partnered with a specialty food and beverage producer for the production of our first three (low
acid) flavors.
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Our first commercial production run occurred in April 2014, and we are currently using the resulting product to begin to sell into a targeted set of retailers in the western United
States. We plan to spend the second half of 2014 getting the Mix 1 brand back into circulation (via distributors) in many of the stores where it has previously been sold, and we
expect to see significant brand uptake beginning in 2015 as we expand our sales reach and marketing effort.
Our natural, high-protein shakes will benefit from two large and sustainable food and beverage trends: natural/organic and non-meat protein consumption. The natural/organic
market in the U.S. is currently $50 billion, and it is expected to grow at over 10% per year for the next decade, per the Nutrition Business Journal. Mintel claims that protein use in
meal replacement and sports beverages has posted 37% growth in the past five years, and Euromonitor expects the U.S. ready-to-drink protein beverage category to grow at a
6.8% CAGR through 2015. Nearly half (46%) of all meal-replacement users in the U.S. state that high-protein is a primary selection attribute.
Our protein shakes differ from other products on the market due to our innovative fruit-based flavors and the use of natural ingredients. Our 99% lactose-free formulations are
thick and creamy, which appeals to consumers using the product as a meal replacement. Additionally, we have worked to eliminate the “chalky” aftertaste that typically
accompanies drinks that are high in protein, all while keeping the calorie count low (230-240 per twelve ounce serving). We believe that these unique product attributes will not
only increase our market share, they will bring a new segment of consumer into the category.
We plan to grow the Mix 1 brand well beyond our three current SKUs. Later in 2014, we will introduce additional ready-to-drink protein shake flavors. We will also add a multipack for sale in the grocery, club and mass channels. We are also working with one of the largest domestic protein supplier, on formulations for innovative protein powders.
Due to the fact that we own the formulas, trademarks, and formulations, Mix 1 plans on licensing and marketing its products outside of North America. While the U.S. is currently
the largest market for protein drinks, the category is growing rapidly around the world. We have seen particularly strong interest in the Mix 1 brand from a number of strategic and
financial groups in Asian countries, namely China, Japan, Singapore and South Korea, as well as Europe. After establishing a strong domestic brand presence, we plan to pursue
international growth via either direct distribution, royalty, or JV structure.
Since 2005, Mix 1 has worked to create a strong lifestyle beverage brand with highly engaged, passionate users. Our presence is particularly strong in Colorado and Southern
California, areas where we previously had our strongest sales volumes. Today, passion for Mix 1 remains robust – we have approximately 20,000 Facebook fans and 6,000 Twitter
followers, and we receive regular email and phone requests from prior Mix 1 users who can’t wait for the product to return to shelves.
Our product was formulated after conducting extensive market research and has been tailored to appeal to a wide range of consumers. Our three initial flavors are all low in acidity,
which makes a shelf-stable product more difficult to achieve, especially using a PET bottle (as opposed to a tetra pack). Production would not be possible without our partnership
with one of few food and beverage producers that specializes in low acid products.
Our current product line consists of three all-natural protein shakes: Blueberry Vanilla, Strawberry Banana and Chocolate. All of our shakes are low-fat, 99% lactose-free and made
with non-GMO ingredients. A single-serve twelve ounce bottle ranges from 230 to 240 calories and contains on average 26 grams of milk isolate protein. Our shakes provide 19
essential vitamins and minerals, including 70% of the recommended amount of daily calcium. The product is sweetened from only natural sugar and stevia, and the only fat in our
products is a small amount of sunflower oil. We have five additional formulations that we plan to bring to market in late 2014/early 2015, including Mixed Berry.
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Our target customer is the rapidly growing segment of men and women ages 24 to 49 that are focused on living a healthy lifestyle. Many of these individuals make fitness a
priority and aspire to consume natural and organic foods. They view Mix 1’s natural ingredient list and fruit flavors as key differentiating factors in the protein drink category,
which separates us from our primary competitors and will also attract new customers to the category. More so than other ready-to-drink protein shakes, Mix 1 shakes are
consumed as a meal replacement for breakfast or lunch, making the product a routine purchase. This repeat consumption pattern drives recurring revenue and customer passion,
which will enable us to ultimately become a “lifestyle” beverage brand.
We have a strong brand that evokes passion, which is evidenced by our active Facebook fans and Twitter followers. We plan to continue to support the Mix 1 brand by
engaging in traditional and digital advertising, promotions, in-store sampling and displays, contests and other exciting outreach and events. While our marketing budget is
modest in 2014, we recognize the requirement for lifestyle beverage brands to spend on customer engagement, and we have included this expense in our financial projections.
Mix1’s mission:
“Create products with natural, high-quality ingredients that are truly functional. We believe natural products are better than artificial ones and are the key to leading a
healthy balanced life. As a company we want to improve people’s lives by promoting active lifestyles and overall health. These beliefs are what lead to creating Mix 1. Never
again should you need to miss getting the necessary nutrients because you were too busy to eat. We strive to help you make healthy choices during your busy day in order to
help you feel your best not only today, but every day.”
RESULTS OF OPERATIONS
THREE MONTH PERIOD ENDED MAY 31, 2014 COMPARED TO THE THREE MONTH PERIOD ENDED MAY 31, 2013.
Operating and Net Loss
Our net loss for the three and nine month periods ended May 31, 2014 were $258,315 and $1,434,381, respectively compared to a net loss of $4,300 and $12,900, respectively,
during the three and nine month periods ended May 31, 2013. The Company generated virtually no revenue.
During the three and nine month periods ended May 31, 2014, we incurred general and administrative expenses of $220,739 and $970,475, respectively, compared to $4,300 and
$12,900, respectively, incurred during the three and nine month periods ended May 31, 2013. The expenses incurred during the nine month period ended May 31, 2014 included
non-cash services of $194,780, non-cash payroll of $114,000, and professional fees of $65,438.
The weighted average number of shares outstanding was 30,296,343 and 36,349,433, respectively for the three and nine month periods ended May 31, 2014.
Financial Condition
As of May 31, 2014, our total assets were $20,128,224 as compared to $19,880,000 as of August 31, 2013, and our total liabilities as of May 31, 2014 were $730,316 as compared to
$32,771 as of August 31, 2013.
As of May 31, 2014 the Company’s cash balance was $27,066 compared to $0 as of August 31, 2013.
Stockholders’ equity was $19,397,908 as of May 31, 2014 as compared to $19,847,229 as of August 31, 2013.
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Cash Flows from Operating Activities
We have not generated positive cash flows from operating activities. For the nine month period ended May 31, 2014, net cash flows used in operating activities was $765,146. For
the nine month period ended May 31, 2013, net cash flows used in operating activities was $0.
Cash Flows from Investing Activities
For the nine month period ended May 31, 2014, net cash flows used in investing activities was $32,788. For the nine month period ended May 31, 2013, net cash flows used in
investing activities was $0.
Cash Flows from Financing Activities
We have financed our operations primarily from either advancements or the issuance of equity and debt instruments. For the nine month period ended May 31, 2014, there was $0
cash generated from loans from officer, $0 cash generated from repayments to officers, $500,000 cash generated from a convertible note, and $325,000 cash generated from the sale
of common stock. For the period from inception (June 10, 2009) to May 31, 2014, net cash provided by financing activities was $0.
Liquidity and Capital Resources
As of May 31, 2014 the Company’s cash balance was $27,066 compared to $0 as August 31, 2013.
We expect we will require additional capital to meet our long term operating requirements. We expect to raise additional capital through, among other things, the sale of equity or
debt securities.
Additional issuances of equity or convertible debt securities will result in dilution to our current stockholders. Such securities might have rights, preferences or privileges senior
to our common stock. Additional financing may not be available upon acceptable terms, or at all. If adequate funds are not available or are not available on commercial acceptable
terms, if at all, we may not be able to take advantage of prospective new business endeavors or opportunities, which could significantly and materially restrict our business
operations.
Off-Balance Sheet Arrangements
We have no significant off-balance sheet arrangements that have or are reasonably likely to have a current or future effect on our financial condition, changes in financial
condition, revenues or expenses, results of operations, liquidity, capital expenditures or capital resources that are material to stockholders.
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Future Financings
We will continue to rely on equity sales of our common shares in order to continue to fund our business operations. Issuances of additional shares will result in dilution to
existing stockholders. There is no assurance that we will achieve any additional sales of the equity securities or arrange for debt or other financing to fund our operations.
CRITICAL ACCOUNTING POLICIES
We have adopted various accounting policies that govern the application of accounting principles generally accepted in the United States (“GAAP”). We describe our significant
accounting policies in the notes to our audited financial statements filed with our Form 10-K for the fiscal year ended August 31, 2013.
Some of the accounting policies involve significant judgments and assumptions by us that have a material impact on the carrying value of our assets and liabilities. We consider
these accounting policies to be critical accounting policies. The judgment and assumptions we use are based on historical experience and other factors that we believe to be
reasonable under the circumstances. Because of the nature of the judgments and assumptions we make, actual results could differ from these judgments and estimates and could
materially affect the carrying values of our assets and liabilities and our results of operations.
ITEM 3. QUANTITATIVE AND QUALITATIVE DISCLOSURES ABOUT MARKET RISK
Not applicable.
ITEM 4T. CONTROLS AND PROCEDURES
Management’s Report on Disclosure Controls and Procedures
Management is responsible for establishing and maintaining adequate internal control over financial reporting (as defined in Exchange Act Rule 13a-15(f)). The Company’s
internal control over financial reporting is a process designed to provide reasonable assurance regarding the reliability of financial reporting and the preparation of financial
statements for external purposes in accordance with accounting principles generally accepted in the United States of America. Because of its inherent limitations, internal control
over financial reporting may not prevent or detect misstatements. Also, projections of any evaluation of effectiveness to future periods are subject to the risk that controls may
become inadequate because of changes in conditions, or that the degree of compliance with the policies or procedures may deteriorate. Under the supervision and with the
participation of management, including the Chief Executive Officer and Chief Financial Officer, the Company conducted an evaluation of the effectiveness of the Company’s
internal control over financial reporting as of May 31, 2014 using the criteria established in “ Internal Control - Integrated Framework ” issued by the Committee of Sponsoring
Organizations of the Treadway Commission ("COSO").
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A material weakness is a deficiency, or combination of deficiencies, in internal control over financial reporting, such that there is a reasonable possibility that a material
misstatement of the Company’s annual or interim financial statements will not be prevented or detected on a timely basis. In its assessment of the effectiveness of internal control
over financial reporting as of May 31, 2014, the Company determined that there were control deficiencies that constituted material weaknesses, as described below.
1.

We do not have an Audit Committee – While not being legally obligated to have an audit committee, it is the management’s view that such a committee, including a
financial expert member, is an utmost important entity level control over the Company’s financial statement. Currently the Board of Directors acts in the capacity of the
Audit Committee, and does not include a member that is considered to be independent of management to provide the necessary oversight over management’s activities.

2.

We did not maintain appropriate cash controls – As of May 31, 2014, the Company has not maintained sufficient internal controls over financial reporting for the cash
process, including failure to segregate cash handling and accounting functions, and did not require dual signature on the Company’s bank accounts. Alternatively, the
effects of poor cash controls were mitigated by the fact that the Company had limited transactions in their bank accounts.

3.

We did not implement appropriate information technology controls – As at May 31, 2014, the Company retains copies of all financial data and material agreements;
however there is no formal procedure or evidence of normal backup of the Company’s data or off-site storage of data in the event of theft, misplacement, or loss due to
unmitigated factors.

Accordingly, the Company concluded that these control deficiencies resulted in a reasonable possibility that a material misstatement of the annual or interim financial statements
will not be prevented or detected on a timely basis by the company’s internal controls.
As a result of the material weaknesses described above, management has concluded that the Company did not maintain effective internal control over financial reporting as of
May 31, 2014 based on criteria established in Internal Control—Integrated Framework issued by COSO.
Changes in Internal Control over Financial Reporting
There has been no change in our internal control over financial reporting identified in connection with our evaluation we conducted of the effectiveness of our internal control
over financial reporting as of May 31, 2014, that has materially affected, or is reasonably likely to materially affect, our internal control over financial reporting.
This quarterly report does not include an attestation report of the Company’s registered public accounting firm regarding internal control over financial reporting. Management’s
report was not subject to attestation by the Company’s registered public accounting firm pursuant to temporary rules of the SEC that permit the Company to provide only
management’s report in this quarterly report.
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PART II. OTHER INFORMATION
ITEM 1. LEGAL PROCEEDINGS
We know of no material, existing or pending legal proceedings against our company, nor are we involved as a plaintiff in any material proceeding or pending litigation. There are
no proceedings in which our directors, officers or any affiliates, or any registered or beneficial shareholder, is an adverse party or has a material interest adverse to our interest.
ITEM 1A. RISK FACTORS
RISKS RELATED TO OUR BUSINESS
The Company has a limited operating history and virtually no revenues from operations.
The Company is a development stage company and, therefore, the Company is subject to many risks common to enterprises with limited operating histories, including
potential under-capitalization, limitations with respect to personnel, financial and other resources, and limited revenue sources. The Company’s ability to successfully generate
sufficient revenues from operations is dependent on a number of factors, including the availability of funds to fund its current and anticipated operations. There can be no
assurance that the Company will not encounter setbacks with the on-going development and implementation of its business strategy, or that funding will be sufficient to allow it
to fully execute its business plan. The inability to raise sufficient funds, either through equity or debt financing, would materially impair the Company’s ability to generate
revenues. Further, as a result of the recent volatility of the global markets, a general tightening of lending standards, and a general decrease in equity financing and similar type
transactions, it could be difficult for the Company to obtain funding to allow it to continue its business operations.
We have not been profitable in our operations and may never achieve profitability required to sustain our operations.
Since inception to May 31, 2014, the Company has generated virtually no revenue but has incurred $1,077,545 in operating expenses. In the foreseeable future, we expect
to continue to incur significant operating losses and to not be profitable. No assurance can be given that we can ever achieve profitability. We may not achieve our business
objectives and the failure to achieve such goals would have an adverse impact on us.
Our current cash holdings are insufficient to meet our cash requirements. Accordingly, we will need to raise additional capital to continue our business and if we are unable
to do so, we will be forced to delay, reduce or cease our operations.
Our current cash and cash equivalents are insufficient to meet our anticipated cash requirements. At May 31, 2014, we had $27,066 in cash. We will need to raise
additional capital immediately to continue our business operations. We cannot be certain that we will be able to raise sufficient capital or that our actual cash requirements will not
be greater than anticipated. Further, financing opportunities may not be available to us, or if available, may not be available on favorable terms. The availability of financing
opportunities will depend on various factors, such as market conditions and our financial condition and outlook. In addition, if we raise additional funds, the percentage
ownership of our stockholders could be significantly diluted, and these newly-issued securities may have rights, preferences or privileges senior to those of existing
stockholders. If we obtain additional debt financing, a substantial portion of our operating cash flow may be dedicated to the payment of principal and interest on such
indebtedness, and the terms of the debt securities issued could impose significant restrictions on our operations. If we are unable to obtain financing on terms favorable to us, or
at all, we will be unable to continue operations.
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We have a “going concern” opinion from our auditors, indicating the possibility that we may not be able to continue to operate.
Our independent registered public accountants have expressed substantial doubt about our ability to continue as a going concern. Since inception to May 31, 2014, the
Company has incurred losses resulting in an accumulated deficit of $1,495,152. The “going concern” opinion could materially limit our ability to raise additional funds by issuing
new debt or equity securities or otherwise. If we fail to raise sufficient capital, our ability to continue our operations will be significantly impaired. As a result we may have to
liquidate our business and investors may lose their investments. Investors should consider our independent registered public accountant’s comments when deciding whether to
invest in the Company.
The Company depends on outside suppliers, with whom the Company has no long-term contracts, to supply the ingredients for all of our products. Accordingly, we may not
be able to obtain adequate supplies of ingredients for our products at favorable prices or at all, which could result in product shortages and back orders for our products,
with a resulting loss of net sales and profitability.
The Company purchases all of its raw materials for the manufacture of its products from third-party suppliers, with whom the Company has no long-term agreements.
Any of our suppliers could discontinue selling to the Company at any time. Although the Company believes that it could establish alternate sources for most of these
ingredients, any delay in locating and establishing relationships with other sources could result in product shortages and back orders for the products, with a resulting loss of net
sales and profitability. The Company is also subject to delays, disruptions or other conditions not within its control. The Company acquires some ingredients from suppliers
outside of the United States. The purchase of these ingredients is subject to risks generally associated with importing raw materials from other countries, including, among other
factors, delays in shipments, changes in economic and political conditions, quality assurance, tariffs, trade disputes and foreign currency fluctuations. These factors could result
in a delay in or disruption of the supply of certain raw materials. Any significant delay in or disruption of the supply of raw materials could have a material adverse effect on the
Company’s business.
We are heavily dependent on a single third party for the manufacturing, bottling and packaging of our products. Our business, results of operations and financial condition
could be seriously harmed if there are changes to the services they provide or if they are not able to satisfy our production demands.
We outsource the manufacturing, bottling and packaging of our products to a single third party with whom we have no long-term contracts. This third party does not
work exclusively for the Company and may be limited in their ability to meet our production needs on our timeline, which could cause serious delays and disruptions to our
business. Further, given the highly competitive nature of the beverage industry, this third party could increase our costs without warning, limit their services to us or terminate
their relationship with us altogether, at any time, which would severely disrupt our business and force us to seek alternatives. We may not be able to locate other third parties on
favorable terms, or at all. If any of these events were to occur, our business, results of operations and financial condition could be seriously harmed.
Disruption in our distribution channels could have an adverse impact on our business, results of operations and financial condition.
Our ability to sell our products to distributors or directly to retailers is critical to our success. We believe that our existing distribution channels are adequate to sell our
products, however, we have no long-term contracts with these distributors or retailers and they could terminate their relationships with us at any time which would disrupt our
business and force us to look for new strategic relationships. We believe that there are several alternative distributors and retailers with whom we could establish strategic
relationships, however, we may spend considerable amounts of time, money and resources establishing these relationships which could divert management’s attention and
disrupt our business. Any disruption in our business could have an adverse impact on our results of operations and financial condition.
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Demand for our products may be adversely affected by changes in consumer preferences and tastes or if we are unable to innovate or market future products effectively.
We operate in a highly competitive market and rely on demand for our products. To generate revenues and profits, we must sell products that appeal to our customers
and consumers. We are highly dependent upon consumer perception of the safety and quality of our products and the ingredients they contain, as well as similar products
distributed by other companies. Consumer perception of products and the ingredients they contain can be significantly influenced by scientific research or findings, national
media attention and other publicity about product use. A product may be received favorably, resulting in high sales associated with that product that may not be sustainable as
consumer preferences change. Future scientific research or publicity could be unfavorable to our industry or any of our particular products or the ingredients they contain and
may not be consistent with earlier favorable research or publicity. A future research report or publicity that is perceived by our consumers as less favorable or that questions
earlier research or publicity could have a material adverse effect on our ability to generate revenues. Any significant changes in consumer preferences or any inability on our part
to anticipate or react to such changes could result in reduced demand for our products and erosion of our competitive position. Our success depends on our ability to respond to
consumer trends, including concerns of consumers regarding health and wellness, obesity, product attributes and ingredients. In addition, changes in consumer demographics
could result in reduced demand for our products. Consumer preferences may shift due to a variety of factors, including changes in social trends or negative publicity resulting
from regulatory action or litigation against companies in the beverage industry. Any of these changes may reduce consumers’ willingness to purchase our products.
Our success is dependent on our product innovation, including maintaining a robust pipeline of new products, and the effectiveness of advertising campaigns and marketing
programs.
While we intend to continuously improve and re-develop our products and devote significant resources to develop new products, there can be no assurance that we will
successful in creating these products that will appeal to consumers, or to effectively execute advertising campaigns and marketing programs. Failure to successfully develop or
launch new products or variants of our existing products could decrease consumer demand for our products by negatively affecting consumer perception of our brand.
The sale of ingested products involves product liability and other risks which could materially harm the Company’s brand name.
The Company faces an inherent risk of exposure to product liability claims if the use of its products results in illness or injury. The products that the Company sells in
the U.S. are subject to laws and regulations, including those administered by the USDA and FDA that establish manufacturing practices and quality standards for food products.
Product liability claims could have a material adverse effect on the Company’s business as existing insurance coverage may not be adequate. Distributors of vitamins, nutritional
supplements and minerals, have been named as defendants in product liability lawsuits from time to time. The successful assertion or settlement of an uninsured claim, a
significant number of insured claims or a claim exceeding the limits of the Company’s insurance coverage would harm the Company by adding costs to its business and by
diverting the attention of management from the operation of its business. The Company may also be subject to claims that its products contain contaminants, are improperly
labeled, include inadequate instructions as to use or inadequate warnings covering interactions with other substances. Product liability litigation, even if not meritorious, is very
expensive and could also entail adverse publicity for the Company and reduce its revenue. In addition, the products the Company distributes, or certain components of those
products, may be subject to product recalls or other deficiencies. Any negative publicity associated with these actions would adversely affect the Company’s brand and may
result in decreased product sales and, as a result, lower revenues and profits.
In addition, third-party manufacturers produce many of the products we sell. We rely on these manufacturers to ensure the integrity of their ingredients and
formulations. As a distributor of products manufactured by third parties, we may also be liable for various product liability claims for products we do not manufacture. Although
our purchase agreements with our third-party vendors typically require the vendor to indemnify us to the extent of any such claims, any such indemnification is limited by its
terms. Moreover, as a practical matter, any such indemnification is dependent on the creditworthiness of the indemnifying party and its insurer, and the absence of significant
defenses by the insurers. We may be unable to obtain full recovery from the insurer or any indemnifying third-party in respect of any claims against us in connection with
products manufactured by such third-party.
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Significant additional labeling or warning requirements may inhibit sales of affected products.
Various jurisdictions may seek to adopt significant additional product labeling or warning requirements relating to the content or perceived adverse health consequences
of certain products. If these types of requirements become applicable to the Company’s products under current or future environmental or health laws or regulations, they may
inhibit sales of such products.
We may experience product recalls, which could reduce our sales and margin and adversely affect our results of operations.
We may be subject to product recalls, withdrawals or seizures if any of the products we formulate, manufacture or sell are believed to cause injury or illness or if we are
alleged to have violated governmental regulations in the manufacturing, labeling, promotion, sale or distribution of such products. Any recall, withdrawal or seizure of any of the
products we formulate, manufacture or sell would require significant management attention, would likely result in substantial and unexpected expenditures and could materially
and adversely affect our business, financial condition or results of operations. Furthermore, a recall, withdrawal or seizure of any of our products could materially and adversely
affect consumer confidence in our brands and decrease demand for our products and the market price of our common stock.
As is common in our industry, we rely on our third-party vendors to ensure that the products they manufacture and sell to us comply with all applicable regulatory and
legislative requirements as well as the integrity of ingredients and proper formulation. In general, we seek representations and warranties, indemnification and/or insurance from
our vendors. However, even with adequate insurance and indemnification, any claims of non-compliance could significantly damage our reputation and consumer confidence in
our products, and materially and adversely affect the market price of our common stock. In addition, the failure of such products to comply with the representations and
warranties regarding such products we receive from our third-party vendors, including compliance with applicable regulatory and legislative requirements, could prevent us from
marketing the products or require us to recall or remove such products from the market, which in certain cases could materially and adversely affect our business, financial
condition and results of operation.
Regulations or legislation governing beverage production and marketing could adversely affect our business.
The production and marketing of beverages is highly regulated by a variety of federal, state and other governmental agencies. Currently, we believe we are in compliance
with such regulations. However, new or increased government regulation of the beverage industry, including but not limited to areas related to safety, chemical composition,
production processes, traceability, product quality, packaging, labeling, promotions, marketing, and advertising, product recalls, records, storage and distribution could adversely
impact our results of operations by increasing production costs or restricting our methods of operation and distribution.
If we are able to increase our business operations, we may not be able to effectively manage future growth, which may have a material adverse effect on our future operating
results.
We anticipate that our future growth, if any, will depend upon various factors, including the strength of our brand image, the market success of our current and future
products, the success of our growth strategies, competitive conditions and our ability to manage our future growth. Future growth may place a significant strain on our
management and operations. Further, our operational, administrative, financial and legal procedures and controls would need to be expanded. As a result, we may need to train
and manage an increasing number of employees, which could distract our management from our business. Our future success will depend substantially on the ability of our
management to manage growth. If we are unable to anticipate or manage our future growth effectively, our future operating results could be adversely affected.
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We operate in a highly competitive industry and may not be able to withstand competitive pressures, which may adversely impact our business.
The sale of our products is subject to significant competition in the beverage industry and is highly fragmented. Participants include specialty retailers, supermarkets,
drugstores, mass merchants, multi-level marketing organizations, on-line merchants, mail-order companies and a variety of other smaller participants. We believe that the market is
also highly sensitive to the introduction of new products, which may rapidly capture a significant share of the market. In the United States, we also compete for sales with heavily
advertised national brands manufactured by large pharmaceutical and food companies, as well as other retailers. In addition, as some products become more mainstream, we
experience increased price competition for those products as more participants enter the market. We may not be able to compete effectively and our attempts to do so may require
us to reduce our prices, which may result in lower margins. Failure to effectively compete could adversely affect our market share, revenues and growth prospects. Many of our
competitors are significantly larger than us, have greater resources, and enjoy greater brand recognition than we do. Significant competition increases the possibility that we
could lose one or more of our major customers, lose existing product offerings at retail locations, lose market share and/or shelf space, increase expenditures or reduce selling
prices, all of which could have an adverse impact on our business or results of operations.
We may be unsuccessful in implementing our planned international expansion, which could significantly increase our operating expenses, impair the value of our brand,
harm our business and negatively affect our results of operations.
Our business strategy is dependent in part on our ability to distribute our products internationally. Expansion into international markets increases the level of regulatory
issues that we must comply with, particularly in relation to the registration and taxation of our products in foreign markets. These compliance issues may prevent us from being
profitable internationally. Additionally, our planned expansion may place increased demands on our operational, managerial and administrative resources and these increased
demands may cause the Company to operate its business less efficiently and at greater costs, which could negatively affect our results of operations and impair the value of our
brand.
The loss of our Chief Executive Officer or other key personnel would have an adverse impact on our future development and could impair our ability to succeed.
The performance of the Company is substantially dependent upon the expertise of our Chief Executive Officer, Cameron Robb, and other key personnel. In addition to
his executive officer functions, Mr. Robb is responsible for several other aspects of our business operations. The death or disability of Mr. Robb, temporary or permanent loss of
his services, or any negative market or industry perception with respect to him, could have a material adverse effect on our business. We do not maintain "key man" insurance
with respect to Mr. Robb or any of our other key personnel, and any of them may leave us at any time, which could severely disrupt our business and future operating results.
Our Articles of Incorporation exculpates our officers and directors from certain liability to our Company or our stockholders.
Our Articles of Incorporation, and any amendments thereto, contain a provision limiting the liability of our officers and directors for damages as a result of their acts or
failures to act, except for acts involving intentional misconduct, fraud or a knowing violation of law. This limitation on liability may reduce the likelihood of derivative litigation
against our officers and directors and may discourage or deter our stockholders from suing our officers and directors based upon breaches of their duties to our Company.
If the Company is not able to effectively protect its intellectual property, we may experience a material, negative impact and our business may fail.
The Company believes that the Mix 1 brand is essential to its success and competitive position. We own the registered trademarks for the “Mix 1” brand name and logo,
hold the trade secrets to the formulas for all of our beverages, and have registered the domain name to our website, www.mix1life.com. If the Company is unable to secure
protection of its intellectual property, the Company’s business may be materially adversely affected and could fail. Further, the Company cannot be sure that its activities do not
and will not infringe on the intellectual property rights of others. If the Company is compelled to prosecute infringing parties or defend against infringement claims made by third
parties, we may face significant expenses and liability as well as diversion of our management’s attention from the Company’s business, any of which could negatively impact the
Company’s business or financial condition.
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Privacy protection is increasingly demanding, and we may be exposed to risks and costs associated with security breaches, data loss, credit card fraud and identity theft that
could cause us to incur unexpected expenses and loss of revenue as well as other risks.
The protection of customer, employee, vendor, franchisee and other business data is critical to us. Federal, state, provincial and international laws and regulations
govern the collection, retention, sharing and security of data that we receive from and about our employees, customers, vendors and franchisees. The regulatory environment
surrounding information security and privacy has been increasingly demanding in recent years, and may see the imposition of new and additional requirements by states and the
federal government as well as foreign jurisdictions in which we do business. Compliance with these requirements may result in cost increases due to necessary systems changes
and the development of new processes to meet these requirements by us and our franchisees. In addition, customers and franchisees have a high expectation that we will
adequately protect their personal information. If we or our service provider fail to comply with these laws and regulations or experience a significant breach of customer,
employee, vendor, franchisee or other company data, our reputation could be damaged and result in an increase in service charges, suspension of service, lost sales, fines or
lawsuits.
The use of credit payment systems makes us more susceptible to a risk of loss in connection with these issues, particularly with respect to an external security breach of
customer information that we or third parties (including those with whom we have strategic alliances) under arrangements with us control. A significant portion of our sales
require the collection of certain customer data, such as credit card information. In order for our sales channel to function, we and other parties involved in processing customer
transactions must be able to transmit confidential information, including credit card information, securely over public networks. In the event of a security breach, theft, leakage,
accidental release or other illegal activity with respect to employee, customer, vendor, franchisee third-party, with whom we have strategic alliances or other company data, we
could become subject to various claims, including those arising out of thefts and fraudulent transactions, and may also result in the suspension of credit card services. This could
cause consumers to lose confidence in our security measures, harm our reputation as well as divert management attention and expose us to potentially unreserved claims and
litigation. Any loss in connection with these types of claims could be substantial. In addition, if our electronic payment systems are damaged or cease to function properly, we
may have to make significant investments to fix or replace them, and we may suffer interruptions in our operations in the interim. In addition, we are reliant on these systems, not
only to protect the security of the information stored, but also to appropriately track and record data. Any failures or inadequacies in these systems could expose us to significant
unreserved losses, which could materially and adversely affect our earnings and the market price of our common stock. Our brand reputation would likely be damaged as well.
RISKS ASSOCIATED WITH OUR COMMON STOCK
The Company’s stock price may be volatile.
The market price of the Company’s common stock is likely to be highly volatile and could fluctuate widely in price in response to various potential factors, many of
which will be beyond the Company’s control, including the following:
o
o
o
o
o
o
o
o

competition;
additions or departures of key personnel;
the Company’s ability to execute its marketing and growth strategies;
operating results that fall below expectations;
loss of any strategic relationship;
industry developments;
economic and other external factors; and
period-to-period fluctuations in the Company’s financial results.
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In addition, the securities markets have from time to time experienced significant price and volume fluctuations that are unrelated to the operating performance of
particular companies. These market fluctuations may also materially and adversely affect the market price of the Company’s common stock.
We do not expect to pay dividends in the foreseeable future.
We do not intend to declare dividends for the foreseeable future, as we anticipate that we will reinvest any future earnings in the development and growth of our
business. Therefore, investors will not receive any funds unless they sell their common stock, and stockholders may be unable to sell their shares on favorable terms or at all. We
cannot assure you of a positive return on investment or that you will not lose the entire amount of your investment in our common stock.
We may in the future issue additional shares of our common stock which would reduce investors’ ownership interests in the Company and which may dilute our share value.
Our Articles of Incorporation and amendments thereto authorize the issuance of One Hundred Million (100,000,000) shares of common stock, par value $0.001 per share.
The future issuance of all or part of our remaining authorized common stock may result in substantial dilution in the percentage of our common stock held by our then existing
stockholders. We may value any common stock issued in the future on an arbitrary basis. The issuance of common stock for future services or acquisitions or other corporate
actions may have the effect of diluting the value of the shares held by our investors, and might have an adverse effect on any trading market for our common stock.
The Company’s common stock is currently deemed to be “penny stock”, which makes it more difficult for investors to sell their shares.
The Company’s common stock is currently subject to the “penny stock” rules adopted under section 15(g) of the Exchange Act. The penny stock rules apply to
companies whose common stock is not listed on the NASDAQ Stock Market or other national securities exchange and trades at less than $5.00 per share or that have tangible net
worth of less than $5,000,000 ($2,000,000 if the company has been operating for three or more years). These rules require, among other things, that brokers who trade penny stock
to persons other than “established customers” complete certain documentation, make suitability inquiries of investors and provide investors with certain information concerning
trading in the security, including a risk disclosure document and quote information under certain circumstances. Many brokers have decided not to trade penny stocks because
of the requirements of the penny stock rules and, as a result, the number of broker-dealers willing to act as market makers in such securities is limited. If the Company remains
subject to the penny stock rules for any significant period, it could have an adverse effect on the market, if any, for the Company’s securities. If the Company’s securities are
subject to the penny stock rules, investors will find it more difficult to dispose of the Company’s securities.
Changes in formula and new flavor offerings; we cannot accurately predict the volume or timing of any future sales of our reformulated or any new products, making the
timing of any revenues difficult to predict.
The past experienced by our predecessor company was based on a formula and flavor that we no longer offer or sell. Although management believes the new formula
and flavors provide more attractive alternatives than the former best-selling popular berry flavor there is no assurance our consumers will agree. We may be faced with lengthy
customer evaluation and approval processes associated with our reformulated and new beverage offerings. Consequently, we may incur substantial expenses and devote
significant management effort and expense in developing customer acceptance, which may not result in revenue generation. As such, we cannot accurately predict the volume or
timing of any future sales.
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There may be limitations on the effectiveness of our internal controls, and a failure of our control systems to prevent error or fraud may materially harm our company.
Proper systems of internal controls over financial accounting and disclosure are critical to the operation of a public company. We are at the very early stages of
establishing, and we may be unable to effectively establish such systems. This would leave us without the ability to reliably assimilate and compile financial information about
our company and significantly impair our ability to prevent error and detect fraud, all of which would have a negative impact on our company from many perspectives. Moreover,
we do not expect that disclosure controls or internal control over financial reporting, even if established, will prevent all error and all fraud. A control system, no matter how well
designed and operated, can provide only reasonable, not absolute, assurance that the control system’s objectives will be met. Further, the design of a control system must reflect
the fact that there are resource constraints and the benefits of controls must be considered relative to their costs. Because of the inherent limitations in all control systems, no
evaluation of controls can provide absolute assurance that all control issues and instances of fraud, if any, have been detected. Failure of our control systems to prevent error or
fraud could materially adversely impact us.
ITEM 2. UNREGISTERED SALES OF EQUITY SECURITIES AND USE OF PROCEEDS
1. Quarterly Issuances:
During the quarter, we did not issue any unregistered securities other than as previously disclosed.
2. Subsequent Issuances:
Subsequent to the quarter, we did not issue any unregistered securities other than as previously disclosed.
ITEM 3. DEFAULTS UPON SENIOR SECURITIES
None.
ITEM 4. MINE SAFETY DISCLOSURES
Not applicable.
ITEM 5. OTHER INFORMATION
None.
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ITEM 6. EXHIBITS
31.01

Certification of Principal Executive Officer Pursuant to Rule 13a-14 (Filed herewith)

31.02

Certification of Principal Financial Officer Pursuant to Rule 13a-14 (Filed herewith)

32.01

CEO Certification Pursuant to Section 906 of the Sarbanes-Oxley Act (Filed herewith)

32.02

CFO Certification Pursuant to Section 906 of the Sarbanes-Oxley Act (Filed herewith)

101.INS **

XBRL Instance Document

101.SCH **

XBRL Taxonomy Extension Schema Document

101.CAL **

XBRL Taxonomy Extension Calculation Linkbase Document

101.DEF **

XBRL Taxonomy Extension Definition Linkbase Document

101.LAB **

XBRL Taxonomy Extension Label Linkbase Document

101.PRE **
XBRL Taxonomy Extension Presentation Linkbase Document
______________
** XBRL (Extensible Business Reporting Language) information is furnished and not filed or a part of a registration statement or prospectus for purposes of Sections 11 or 12 of
the Securities Act of 1933, as amended, is deemed not filed for purposes of Section 18 of the Securities Exchange Act of 1934, as amended, and otherwise is not subject to liability
under these sections.
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SIGNATURES
In accordance with the requirements of the Exchange Act, the registrant caused this report to be signed on its behalf by the undersigned, thereunto duly authorized.
MIX 1 Life, Inc.
Dated: July 11, 2014

By: /s/ Cameron Robb
Cameron Robb
President and Chief Executive Officer

Dated: July 11, 2014

By: /s/ Christopher Larson
Christopher Larson
Chief Financial Officer
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EXHIBIT 31.01
CERTIFICATION OF THE CHIEF EXECUTIVE OFFICER PURSUANT TO RULE 13a-14
I, Cameron Robb, certify that:
1.

I have reviewed this Quarterly Report on Form 10-Q of MIX 1 Life, Inc.;

2.

Based on my knowledge, this report does not contain any untrue statement of a material fact or omit to state a material fact necessary to make the statements made, in light
of the circumstances under which such statements were made, not misleading with respect to the period covered by this report;

3.

Based on my knowledge, the financial statements, and other financial information included in this report, fairly present in all material respects the financial condition,
results of operations and cash flows of the registrant as of, and for, the periods presented in this report;

4.

The registrant’s other certifying officer(s) and I are responsible for establishing and maintaining disclosure controls and procedures (as defined in Exchange Act Rules 13a15(e) and 15d-15(e)) and internal control over financial reporting (as defined in Exchange Act Rules 13a-15(f) and 15d-15(f)) for the registrant and have:

5.

(a)

Designed such disclosure controls and procedures, or caused such disclosure controls and procedures to be designed under my supervision, to ensure that material
information relating to the registrant, including its consolidated subsidiaries, is made known to us by others within those entities, particularly during the period in
which this report is being prepared;

(b)

Designed such internal control over financial reporting, or caused such internal control over financial reporting to be designed under our supervision, to provide
reasonable assurance regarding the reliability of financial reporting and the preparation of financial statements for external purposes in accordance with generally
accepted accounting principles;

(c)

Evaluated the effectiveness of the registrant’s disclosure controls and procedures and presented in this report our conclusions about the effectiveness of the
disclosure controls and procedures, as of the end of the period covered by this report based on such evaluation; and

(d)

Disclosed in this report any change in the registrant’s internal control over financial reporting that occurred during the registrant’s most recent fiscal quarter (the
registrant's fourth fiscal quarter in the case of an annual report) that has materially affected, or is reasonably likely to materially affect, the registrant’s internal
control over financial reporting; and

The registrant’s other certifying officer(s) and I have disclosed, based on our most recent evaluation of internal control over financial reporting, to the registrant’s auditors
and the audit committee of the registrant’s board of directors (or persons performing the equivalent functions):
(a)

All significant deficiencies and material weaknesses in the design or operation of internal control over financial reporting which are reasonably likely to adversely
affect the registrant’s ability to record, process, summarize and report financial information; and

(b)

Any fraud, whether or not material, that involves management or other employees who have a significant role in the registrant’s internal control over financial
reporting.

Date: July 11, 2014

By:
Name:
Its:

/s/ Cameron Robb
Cameron Robb
Chief Executive Officer

EXHIBIT 31.02
CERTIFICATION OF CHIEF FINANCIAL OFFICER PURSUANT TO RULE 13a-14
I, Christopher Larson, certify that:
1.

I have reviewed this Quarterly Report on Form 10-Q of MIX 1 Life, Inc.;

2.

Based on my knowledge, this report does not contain any untrue statement of a material fact or omit to state a material fact necessary to make the statements made, in light
of the circumstances under which such statements were made, not misleading with respect to the period covered by this report;

3.

Based on my knowledge, the financial statements, and other financial information included in this report, fairly present in all material respects the financial condition,
results of operations and cash flows of the registrant as of, and for, the periods presented in this report;

4.

The registrant’s other certifying officer(s) and I are responsible for establishing and maintaining disclosure controls and procedures (as defined in Exchange Act Rules 13a15(e) and 15d-15(e)) and internal control over financial reporting (as defined in Exchange Act Rules 13a-15(f) and 15d-15(f)) for the registrant and have:

5.

(a)

Designed such disclosure controls and procedures, or caused such disclosure controls and procedures to be designed under my supervision, to ensure that material
information relating to the registrant, including its consolidated subsidiaries, is made known to us by others within those entities, particularly during the period in
which this report is being prepared;

(b)

Designed such internal control over financial reporting, or caused such internal control over financial reporting to be designed under our supervision, to provide
reasonable assurance regarding the reliability of financial reporting and the preparation of financial statements for external purposes in accordance with generally
accepted accounting principles;

(c)

Evaluated the effectiveness of the registrant’s disclosure controls and procedures and presented in this report our conclusions about the effectiveness of the
disclosure controls and procedures, as of the end of the period covered by this report based on such evaluation; and

(d)

Disclosed in this report any change in the registrant’s internal control over financial reporting that occurred during the registrant’s most recent fiscal quarter (the
registrant's fourth fiscal quarter in the case of an annual report) that has materially affected, or is reasonably likely to materially affect, the registrant’s internal
control over financial reporting; and

The registrant’s other certifying officer(s) and I have disclosed, based on our most recent evaluation of internal control over financial reporting, to the registrant’s auditors
and the audit committee of the registrant’s board of directors (or persons performing the equivalent functions):
(a)

All significant deficiencies and material weaknesses in the design or operation of internal control over financial reporting which are reasonably likely to adversely
affect the registrant’s ability to record, process, summarize and report financial information; and

(b)

Any fraud, whether or not material, that involves management or other employees who have a significant role in the registrant’s internal control over financial
reporting.

Date: July 11, 2014

By:
Name:
Its:

/s/ Christopher Larson
Christopher Larson
Chief Financial Officer

EXHIBIT 32.01
CERTIFICATION PURSUANT TO
18 U.S.C. SECTION 1350,
AS ADOPTED PURSUANT TO
SECTION 906 OF THE SARBANES-OXLEY ACT OF 2002
In connection with the Quarterly Report of MIX 1 Life, Inc. (the “Company”) on Form 10-Q for the period ending May 31, 2014 as filed with the Securities and Exchange
Commission on the date hereof (the “Report”), I, Cameron Robb, Chief Executive Officer, certify, pursuant to 18 U.S.C. § 1350, as adopted pursuant to § 906 of the Sarbanes-Oxley
Act of 2002, that, to the best of my knowledge and belief:
(1)

The Report fully complies with the requirements of section 13(a) or 15(d) of the Securities Exchange Act of 1934; and

(2)

The information contained in the Report fairly presents, in all material respects, the financial condition and result of operations of the Company.

Date: July 11, 2014

By:
Name:
Its:

/s/ Cameron Robb
Cameron Robb
Chief Executive Officer

A signed original of this written statement required by Section 906, or other document authenticating, acknowledging, or otherwise adopting the signature that appears in typed
form within the electronic version of this written statement has been provided to the Company and will be retained by the Company and furnished to the Securities and Exchange
Commission or its staff upon request.

EXHIBIT 32.02
CERTIFICATION PURSUANT TO
18 U.S.C. SECTION 1350,
AS ADOPTED PURSUANT TO
SECTION 906 OF THE SARBANES-OXLEY ACT OF 2002
In connection with the Quarterly Report of MIX 1 Life, Inc. (the “Company”) on Form 10-Q for the period ending May 31, 2014 as filed with the Securities and Exchange
Commission on the date hereof (the “Report”), I, Christopher Larson, Chief Financial Officer, certify, pursuant to 18 U.S.C. § 1350, as adopted pursuant to § 906 of the SarbanesOxley Act of 2002, that, to the best of my knowledge and belief:
(1)

The Report fully complies with the requirements of section 13(a) or 15(d) of the Securities Exchange Act of 1934; and

(2)

The information contained in the Report fairly presents, in all material respects, the financial condition and result of operations of the Company.

Date: July 11, 2014

By:
Name:
Its:

/s/ Christopher Larson
Christopher Larson
Chief Financial Officer

A signed original of this written statement required by Section 906, or other document authenticating, acknowledging, or otherwise adopting the signature that appears in typed
form within the electronic version of this written statement has been provided to the Company and will be retained by the Company and furnished to the Securities and Exchange
Commission or its staff upon request.

